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WHAT WE DO IN CHINA

•• Market Research & ConsultingMarket Research & Consulting

•• RepresentationsRepresentations

•• SalesSales

•• MarketingMarketing•• MarketingMarketing

•• PromotionPromotion

•• PR PR –– Media RelationsMedia Relations

•• Data CompilationData Compilation





CHINA = BIG NUMBERS

• 1.4 Billion People

• Life Expectance - 73

• $7.3 T Economy

• $4940 – Per Capita 
IncomeIncome

• 15 M Vehicles Sold

• 700 M Use Internet

• 1.1 B Mobile Phones

• 5.3 MT CO2 Emissions



CHINESE TRAVEL MARKETCHINESE TRAVEL MARKET

PROFILEPROFILE
• International

– 78 M Outbound 

– 20% Annual Growth

– $6800 Spend PP

• Domestic Tourism

– 450 M  - In China 

Travel More Than 

500 km From Home

– 350 M – Fly Annually– 12.7 Days Average 

Length of Stay

– 350 M – Fly Annually

– 89 M – PEK Airport

– 110 M – SHA / PVG

– 1.1 B Rail Passengers 

In February –

Chinese New Year.



Hong Kong Hong Kong –– 60 Million60 Million

Macau Macau –– 15 Million15 Million

Thailand Thailand –– 3 Million3 Million

TOP DESTINATIONSTOP DESTINATIONS

Thailand Thailand –– 3 Million3 Million

Malaysia Malaysia –– 2 Million2 Million

Taiwan Taiwan –– 3 Million3 Million

Indonesia Indonesia –– 2 Million2 Million



AUSTRALIA AUSTRALIA –– 2.5 Million2.5 Million

FRANCE FRANCE –– 900 K900 K

GERMANY GERMANY –– 800 K800 K

TOP LONG HAULTOP LONG HAUL

GERMANY GERMANY –– 800 K800 K

UK UK –– 400 K400 K

USA USA –– 1.9 Million1.9 Million

CANADA CANADA –– 1.5 Million1.5 Million



NEW YORK CITYNEW YORK CITY

LAS VEGASLAS VEGAS

LOS ANGELESLOS ANGELES

TOP USA DESTINATIONS TOP USA DESTINATIONS 

FOR CHINESEFOR CHINESE

LOS ANGELESLOS ANGELES

WASHINGTON DCWASHINGTON DC

SAN FRANCISCOSAN FRANCISCO

HAWAII & GUAMHAWAII & GUAM



WHO TRAVELS FROM WHO TRAVELS FROM 

CHINA?CHINA?

MICEMICE

FITFIT

3%

FITFIT

GROUPSGROUPS70%

25%



GROUPGROUP

35>35>

High 
School
High 

School

SkilledSkilled
2nd Tier 

Cities
2nd Tier 

Cities

35>35>

$1200$1200

60% 
Female

60% 
Female

1 Trip 
Every 2Y

1 Trip 
Every 2Y



FITFIT

<38<38

UnivUniv

Prof.Prof.
1st

Tier
1st

Tier

<38<38

$3400$3400

60% 
Male
60% 
Male

2.3 
Trips
2.3 

Trips



MICEMICE

AsianAsian

Chinese 
Int Co’s
Chinese 
Int Co’s

1000 -
2000

1000 -
2000

$12,000$12,000

200,000200,000

$145/N$145/N

5 – 7 
Days
5 – 7 
Days

Fastest 
Growth
Fastest 
Growth



#1 ACTIVITY TRAVELING IN THE #1 ACTIVITY TRAVELING IN THE 

USAUSA

• Tourism – 98%

• Shopping – 68%

• Entertainment – 26%

• Eating & Drinking – 21%• Eating & Drinking – 21%

• Adventure – 18%

• Photos – 15%

• Sports/Recreation - 12%

• Meeting Locals – 9%

*i2i Research 2012



CHINA IMPACT - STARTING

• Gateway – Grand Canyon

• Less Than 15K In Other 

RegionsRegions

• Spend: + 42% - 2011 – 2012

• Spend: # 7 in The State

• Compared To #19 in 2007



ARIZONA INITIATIVES

• Media & Communications

• Social Media

• Product Development• Product Development

• Business Development

• Training



Arizona Chinese Web Site





ARIZONA BROCHURE



ARIZONA INITIATIVES II

• CITM – Kunming

• Sales & Media Mission –

January – 2014January – 2014

• Familiarization Tours – Tour 

Operators – Media

• Bloggers



PHASE ONE GOALS

• 50% Increase In Inbound 

Tourism

• 35% Increase In Overnight • 35% Increase In Overnight 

Stays

• 25% Increase In Overall 

Spending



TARGET DEMOGRAPHICS

• Capable – Monthly Net 
Income > $5000

• Employment – Chinese or 
International Multinational

• English Comfortable > Fluent• English Comfortable > Fluent

• Experienced Traveler

• Male & Female: 29 – 45

• Home Owner

• Integrated Demographics



GETTING YOUR SHARE –

WHAT YOU CAN DO…..

• Chinafication

– China Friendly

– Hotel and Room Information– Hotel and Room Information

– Slippers

– Local Chinese Restaurants

– Chinese News

– CCTV



GETTING YOUR SHARE II

WHAT YOU CAN DO ….

• Web Site

• Communications

• Media

• Marketing & Promotions

• Business Development

• Bloggers

• Partnerships



FUTURE TRENDS & GROWTH

• Growth Is Driven By 

Conditions  In China 

– Not Internationally

• Growth Continue –• Growth Continue –

20% - 30%

• More Segmentation

• Extended Diversity

• Focus on Seasonality

• Chinese Abroad



Alexander Glos
CEO

QUESTIONS & ANSWERS




